
 

                                                                                                e-ISSN: 2395 - 7639 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

IN SCIENCE, ENGINEERING, TECHNOLOGY AND MANAGEMENT 
 
 
 

                                                                               Volume 7, Issue 11, November 2020 
2022 

 
 

 
 
 
 

                                                                           Impact Factor: 6.42  
 
 
 
 
 
 
 
 
 
 

 +91 99405 72462   +9163819 07438   ijmrsetm@gmail.com  www.ijmrsetm.com 



  International Journal of Multidisciplinary Research in Science, Engineering, Technology & Management (IJMRSETM) 

                                     | ISSN: 2395-7639 | www.ijmrsetm.com | Impact Factor: 7.580|| A Monthly Double-Blind Peer Reviewed Journal | 

| Volume 9, Issue 2, February 2022 | 

IJMRSETM©2022                                                   |     An ISO 9001:2008 Certified Journal   |                                               406 

 

The Influence of AI on Human Creativity 
 

Dr. Shivya Saxena 

Assistant Professor, Bharathi College of Education, Kandri, Mandar, Ranchi, Jharkhand, India 

 
ABSTRACT: Artificial Intelligence (AI) has become a pivotal force reshaping human creativity across diverse 

domains. This paper explores AI's profound influence on creativity, encompassing its augmentation of creative 

processes and its impact on societal perceptions of creativity itself. As AI capabilities advance, it plays a dual role of 

fostering and challenging creativity. Firstly, AI empowers creative endeavors by granting access to vast datasets and 

computational power, thereby facilitating innovative problem-solving and exploration. Secondly, AI-driven tools 

autonomously generate creative content, spanning music composition to visual arts, which challenges conventional 

notions of authorship and ownership. Moreover, AI serves as a catalyst for collaborative creativity, enabling real-time 

innovation among geographically dispersed teams. Furthermore, AI's proficiency in analyzing patterns and predicting 

trends enhances decision-making across creative industries, from refining marketing strategies to optimizing product 

design. However, the integration of AI raises critical ethical and socio-economic considerations. Issues like bias in AI-

generated content, potential job displacement due to automation, and ethical dilemmas in artistic expression require 

thoughtful deliberation. Despite these challenges, AI continues to redefine the creative landscape, prompting a 

reevaluation of creativity in the digital age. This paper synthesizes current research and case studies to highlight AI's 

transformative potential in augmenting human creativity while addressing its implications across various contexts. 
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I. INTRODUCTION 

 
Artificial Intelligence (AI) has emerged as a transformative force across various domains, significantly impacting 

human creativity. This influence spans from augmenting creative processes to reshaping societal perceptions of 

creativity itself. As AI capabilities evolve, so too does its role in fostering, enhancing, and sometimes challenging 

human creativity. This paper explores the multifaceted influence of AI on human creativity, examining both its 

potential and implications in different contexts. AI's impact on creativity is nuanced and expansive. Firstly, AI 

technologies enable unprecedented access to vast datasets and computational power, facilitating new avenues for 

creative exploration and problemsolving. Secondly, AIdriven tools assist in generating creative content autonomously, 

from music composition to visual arts, challenging traditional notions of authorship and creativity ownership. Thirdly, 

AI serves as a catalyst for collaborative creativity, enabling distributed teams to innovate across geographical 

boundaries in real-time. Moreover, AI's ability to analyze patterns and predict trends enhances decisionmaking 

processes in creative industries, from marketing strategies to product design. However, the integration of AI in creative 

processes also raises ethical and socioeconomic concerns. Issues such as bias in AI generated content, job displacement 

due to automation, and the ethical implications of AI in artistic expression require careful consideration. Nevertheless, 

AI continues to redefine the creative landscape, prompting a reevaluation of what it means to be creative in the age of 

technology [1-2]. 

 

II. REVIEW OF LITERATURE 
 

Schmidhuber (2010) presents a comprehensive theory centered on intrinsic motivation and creativity. The theory 

posits that maximizing intrinsic reward through the active creation or discovery of novel patterns enhances prediction 

and data compression. It extends beyond traditional active learning, linking with ideas from aesthetics theory and 

developmental psychology. The theory's applications span autonomous development, science, art, music, and humor, 

illustrating its broad explanatory power in understanding intelligence. 

    
Van Dalen (2012) explores the advent of machinewritten news, marking a new phase in journalism automation. 

Algorithms now autonomously generate news based on statistical data and predefined phrases, challenging traditional 

journalistic roles. Journalists react by emphasizing analytical skills, creativity, and nuanced language use as defining 

journalistic qualities amid the rise of automated content. This shift offers opportunities for deeper, human-centered 

journalism amidst commercial pressures. 
 
Beghetto and Kaufman (2014) emphasize the crucial role of classroom environments in nurturing creative potential. 

They highlight that optimal learning environments support creative development by fostering conditions that encourage 
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exploration and risk-taking. Recognizing subtleties in fostering creativity challenges educators to rethink traditional 

approaches, advocating for environments that value experimentation and unconventional thinking. 
 
Jiang et al. (2014) investigate how HRM practices influence employee creativity and organizational innovation in 

Chinese firms. Their study identifies specific HRM practices—such as hiring, reward systems, job design, and 

teamwork—that positively correlate with employee creativity. They further highlight the mediating role of employee 

creativity in driving organizational innovation, underscoring the strategic importance of HRM in fostering innovation. 

 
Corazza (2016) advocates for a dynamic, pragmatist approach to studying creativity in the post information society. He 

introduces the concept of potential originality and effectiveness, shifting the traditional static view of creativity. His 

framework enriches the understanding of creative processes and achievements, proposing new directions for 

educational practices that embrace creative inconclusiveness as integral to effective creativity education. 
    
Ali et al. (2016) explores the impact of creative tourists’ experiences on their memories, satisfaction, and behavioral 

intentions. They identify five dimensions—escape and recognition, peace of mind, unique involvement, interactivity, 

and learning—that define the creative tourist experience. Their findings highlight the significant role of these 

experiences in shaping tourist behavior and satisfaction, offering insights for enhancing tourism strategies. 

    
Popenici and Kerr (2017) analyze the integration of artificial intelligence in higher education, examining its 

implications for teaching, learning, and institutional evolution. They discuss the transformative potential of AI 

technologies in enhancing student support, administrative efficiency, and educational outcomes. The paper identifies 

challenges and outlines future research directions to optimize AI's role in higher education. 

 
Floridi et al. (2018) present ethical principles and recommendations for the development and adoption of AI, aiming to 

foster a "Good AI Society". They outline principles and actionable recommendations to guide policymakers and 

stakeholders in promoting ethical AI practices. Their framework addresses the societal impacts of AI and advocates for 

responsible development aligned with ethical considerations. 

 

Conner et al. (2018) investigate the relationship between everyday creative activities and psychological wellbeing. 

Their study reveals a positive association between engaging in creative pursuits and heightened positive affect and 

flourishing. This finding underscores the therapeutic potential of creativity in promoting emotional wellbeing, 

advocating for the integration of creative practices into daily life. 

 

Lee et al. (2018) addresses the challenges and opportunities presented by the Fourth Industrial Revolution across 

institutional, technological, and entrepreneurial domains. Their study defines the revolution and explores strategic 

responses to maximize its benefits in innovation and organizational strategy. The research provides a framework for 

navigating the transformative impact of advanced technologies in contemporary society. 

 

Karimi et.al. (2020, March). The creative sketching partner (CSP) is a proof of concept intelligent interface to inspire 

designers while sketching in response to a specified design task. With this interactive system we are studying the effect 

of an AI model of visual and conceptual similarity for selecting the Al's sketch response as an inspiration to the current 

state of the user's sketch. Specifically, we are interested in the user's behavior and response to an AI partner when 

engaged in a design task. By developing deep learning models of the sketches from a large-scale dataset, the user can 

control the amount of visual and conceptual similarity of the AI response when requesting inspiration from the CSP.  

 
III. AI AS A TOOL FOR CREATIVE AUGMENTATION 

 
 AI enhances human creativity by providing tools for data analysis, pattern recognition, and idea generation. 

 Case studies demonstrate AI's role in assisting artists, writers, and designers in exploring new creative possibilities. 

 Examples from industries like music, literature, and visual arts illustrate how AI augments human creative 

capabilities [3]. 

 
IV. AI-GENERATED CONTENT AND AUTHORSHIP 

 
 The proliferation of AIgenerated content raises questions about intellectual property and the authenticity of 

creative works. 

 Analysis of AI's impact on copyright laws and artistic integrity in fields such as journalism and entertainment. 

 Ethical considerations regarding AI's ability to mimic human creativity and its implications for the future of 

authorship [4]. 
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V. COLLABORATIVE CREATIVITY AND AI 

 
 AI facilitates collaborative creativity by enabling real-time collaboration among geographically dispersed teams. 

 Case studies from innovative industries highlight AI's role in collective problem-solving and creative ideation. 

 The impact of AI-powered platforms on fostering global creative communities and cross-cultural collaborations 

[5]. 

 

 
VI. AI IN CREATIVE DECISION-MAKING 

 
 AI's predictive analytics and data-driven insights optimize decision-making processes in creative industries. 

 Applications of AI in marketing, advertising, and content creation demonstrate its effectiveness in targeting 

audiences and predicting trends. 

 Challenges and ethical considerations of relying on AI algorithms for creative strategy and decision-making[6] . 

 
VII. ETHICAL AND SOCIO-ECONOMIC IMPLICATIONS OF AI IN CREATIVITY 

 
 The ethical dilemmas posed by AIgenerated content, including issues of bias, fairness, and representation. 

 Socioeconomic impacts of AI on creative professions, including job displacement and the redistribution of creative 

labor. 

 Regulatory frameworks and policies addressing the ethical use of AI in creative industries and cultural production 

[7-8]. 

 

VIII. FUTURE TRENDS AND DIRECTIONS IN AI AND CREATIVITY 
 

 Emerging technologies and future trends in AI that will further shape creative practices and industries. 

 Speculative scenarios and predictions for the integration of AI in art, design, and cultural expression. 

 Opportunities for interdisciplinary research and innovation in leveraging AI for sustainable creativity and societal 

benefit [9-10]. 

 

IX. CONCLUSION 
 
The influence of Artificial Intelligence on human creativity is multifaceted and profound. AI's capacity to augment 

creative processes through advanced data analytics and autonomous generation of content opens new avenues for 

innovation in fields ranging from arts to sciences. Concurrently, AI challenges traditional concepts of creativity, 

particularly in debates surrounding authorship and intellectual property. The collaborative capabilities of AI further 

enhance creativity by fostering global networks of creative practitioners, breaking down geographical barriers. Yet, the 

ethical considerations posed by AI-generated content and its socio-economic impacts necessitate careful management 

and regulatory frameworks. Issues such as bias, fairness, and the displacement of creative labor underscore the 

importance of ethical oversight in integrating AI into creative industries. Looking ahead, the future of AI in creativity 

holds promise for further advancements, yet requires vigilant stewardship to navigate its ethical complexities 

responsibly. By leveraging AI's capabilities while addressing its challenges, stakeholders can foster a more inclusive 

and innovative creative landscape that harnesses technology for sustainable societal benefit. Thus, the evolving 

relationship between AI and creativity invites ongoing exploration and dialogue to shape a balanced and ethically 

sound creative future. 
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