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ABSTRACT: The internet has changed the world. In line with other sectors, retail business have taken up e internet
marketing, expanding outreach to customers beyond their conventional shopping places. Farmers can use internet on
many possible ways to s products. Using internet as a way of selling agricultural products is changing marketing
channels in the agribusiness industry. Agricultural markets are characterized by poor competitiveness, fragmentation,
inefficiency, presence of executive middlemen and frequent price manipulations. EMarketing of Agricultural Products
is an electronic trading portal for agricultural products through which many of the farmer’s problems will be solved.
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L. INTRODUCTION

Agriculture sector needs structured and functional markets, preferably in vicinity of farmers, to drive growth,
employment, remunerative price and economic prosperityin rural areas of the country. Enabling mechanism were also
required to be put inplace for procurement of agricultural commodities directly from farmers’ field and to establish
effective linkage between the farm production, the retail chain and food processing industries.

The Model Act provides for contract farming, direct marketing, setting up markets in private and co-operative sector, e-
trading, single point levy of market fee, single registration of market functionaries, farmer-consumer market etc.
Production and Marketing aspects of agricultural produce are intertwined with each other. Market-driven production
rather than production—propelled marketing is the order of the day. Under the present dispensation, the agriculture and
allied depart- ments dealing with production enhancement are totally dissociated from the market-ing setup.
Agricultural marketing has two important stakeholders — farmers at one end and con- sumers (end consumers,
processors, retailers, and exporters) at the other end. The in- termediaries and other entities in the chain (commission
agents, traders, transporters, warehouse service providers, financiers, regulatory system etc.) enable movement of goods
and carry out other support activities. Farmers typically face issues such as small individual lots for sale, poor
knowledge of market requirements, inadequate availability of post-harvest infrastructure and financing, poor
knowledge of such ser- vice and so on.

II. LITERATURE SURVEY

Farmers are facing a time of predicament to cope with the growing demand of consumption and irregular soil content,
rainfall and many such conditions, at this time incorporating IOT in the field of agriculture will modernize it at the
higher pace [1]. During the researching process, we discuss the construction approach of customer segmentation model,
the correlation analysis between customers and products, and between products and products. The clustering algorithm
and association rule algorithm for product marketing are also analyzed. [2]. In this paper, we will propose a novel
solution that allows consumers to track their products through agricultural diaries recorded by farmers every day. The
key difference of the proposed solution is to leverage Blockchain technology advantages in authenticating and
protecting the integrity of information. [3].

III. PROPOSED METHODOLOGY
In the development and progress of the sciences methodology has played a very important role. The agricultural market
system defines the method through which agricultural products reach us from their source and spread all over parts of

the country and which is chemical free products. methodologies provide a correct view of the market. the market
mechanism is crucial for the structural transformation of the economy and for growth and development.

IJMRSETM®©2023 | AnISO 9001:2008 Certified Journal | 1368


http://www.ijmrsetm.com/

International Tournal of Multidisciplinary Research in Science, Engineering, Technology & Management (IJMRSETM)

| ISSN: 2395-7639 | www.ijmrsetm.com | Impact Factor: 7.580] A Monthly Double-Blind Peer Reviewed Journal |

| Volume 10, Issue 5, May 2023 |

ARCHITECTURE DIAGRAN

I Agricultural Marketing System

o | :
CF Model 1 Contract Farming

Processors &
Manufacturer

Farmers Mandis Aggregators

t
. Reglst Procurement
Dea|ers System I
FPO Model
Farmer Producer Organization
(FPO)

Fig. 1

User \ View/Modify Self
Details \
Farmer
Upload Crop /
Registration
/ -
Search Crops
View-Crop
Quantity

Fig:2

&

Retailers

|
Conventional Model

USE CASE DIAGRAM

Admin

IJMRSETM©2023 | AnISO 9001:2008 Certified Journal | 1369


http://www.ijmrsetm.com/

International Tournal of Multidisciplinary Research in Science, Engineering, Technology & Management (IJMRSETM)

UML CLASS DIAGRAM

FLOW CHART

IJMRSETM©2023

| Volume 10, Issue 5, May 2023 |

Region

Calculate indicatars

'Y

ASA Sub region

Area perfarmtype |1 1.%| Ares par farm type
Irngaton p

Cakcubite water
balance

Cakulate indicaton

R

Farm Farmer

Cakulate indicators

1 1
1.0

Field C
= rops
Soll type 1.* 1 [ Maragement
rmp e ment Intensity level
Record crop
Record rmanagemest

Q

Rice Wheat
Yeld held
Working time Wiorking time
Costs Costs

Customern Farmer
registration form
If registration
successiul

YWes

If Login is
successiul
YWes
FProduct Upload

Customer
searches for
prodcut

Product selected
for transaction

Transaction
performed
successfully

ro

SUCCESS

ro

SUCCESS

Fig:4

| AnISO 9001:2008 Certified Journal |

| ISSN: 2395-7639 | www.ijmrsetm.com | Impact Factor: 7.580] A Monthly Double-Blind Peer Reviewed Journal |

1370


http://www.ijmrsetm.com/

International Tournal of Multidisciplinary Research in Science, Engineering, Technology & Management (IJMRSETM)
i

| i ¢ |n|| | ISSN: 2395-7639 | www.ijmrsetm.com | Impact Factor: 7.580] A Monthly Double-Blind Peer Reviewed Journal |

| Volume 10, Issue 5, May 2023 |

IV. SYSTEM ARCHITECTURE
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ADVANTAGES
1. Increase in farm income.

2. Growth of Agro-based Industries.
3. Time utility.
4. Farmer and consumers are required farm products without the involvement of middleman.
5. Freedom of access.
APPLICATION

1. The Farmer farms and delivers the organic and fresh crop to the customer and gets his pay for this job
2. This makes all the available farm products easily accessible.

3. Farmer can use it to sell their produce directly to consumers.

4. Farmer should have more than one optional to sell his crop

V. CONCLUSION

In agricultural market transporting cost, inadequate market infrastructure, lack of market information, lack of
processing units, storage facility, price fluctuation are the major problems. Eliminating middlemen, enough storage
facility, freedom from moneylenders, adequate transportation facilities, availability of loan and training facilities etc.
are required for satisfactory agricultural marketing. Some people have suggested that crop insurance and technical
guidance should be provided for improvement in agricultural marketing in India. Among all these problems,
transportation charges are concerned as a major problem by the maximum number of farmers.

REFERENCES

[1] PalviMahajan “Internet of things revolutionizing Agriculture to Smart AgriculturelOth IEEE International
Conference on Smart Grid, 2021.

[2] A Precision Marketing Strategy for Financial Products Based on Data Mining Haihong Wang 2020 13th
International Conference on Intelligent Computation Technology and Automation (ICICTA) Year: 2020

[3] Blockchain-based Farming Activities Tracker for Enhancing Trust in the Community Supported Agriculture Model.
Duc-Hiep Nguyen; Nguyen Huynh Tuong; Hoang-Anh Pham 2020 International Conference on Information and
Communication Technology Convergence (ICTC) Year: 2020

IJMRSETM®©2023 | AnISO 9001:2008 Certified Journal | 1371


http://www.ijmrsetm.com/

International Tournal of Multidisciplinary Research in Science, Engineering, Technology & Management (IJMRSETM)
]

| i ¢ |.|| | ISSN: 2395-7639 | www.ijmrsetm.com | Impact Factor: 7.580] A Monthly Double-Blind Peer Reviewed Journal |

| Volume 10, Issue 5, May 2023 |

[4] Linking small-scale farmers to market using ICT PemaGyeltshen; KitisakOsathanunkul 2018 International
Conference on Digital Arts, Media and Technology ICDAMT) Year: 2018

[5] Development of E-Marketplace in Department of Agriculture Food Crops and Horticulture as a Means to Expand
The Market of Processed Food Rusydi Umar; JefreeFahana; AgusTriyono 2018 12th International Conference on
Telecommunication Systems, Services, and Applications (TSSA) Year: 2018

[6] Monitoring device for culture substrate growth parameters for precision agriculture: Acronym: MoniSen Denis Ilie-
Ablachim; George CristianPatru; Iulia-Maria Florea; Daniel Rosner 2016 15th RoEduNet Conference: Networking in
Education and Research Year: 2016

IJMRSETM©2023 | AnISO 9001:2008 Certified Journal | 1372


http://www.ijmrsetm.com/

mnosmcx el

—
SIF cenc ol it o cf
Impact Factor: c ro S sr

7.580

INTERNATIONAL JOURNAL
OF MULTIDISCIPLINARY RESEARCH

IN SCIENCE, ENGINEERING, TECHNOLOGY AND MANAGEMENT

[ ) +91 99405 72462 +91 63819 07438 [P ijmrsetm@gmail.com

WWwWw.ijmrsetm.com



	Page 1

